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After 20—year’s developing, the stakeholder theory has been completed 
into a set of systematic theories and research models which has been 
affecting the global enterprise management world to some extent. This 
study report adopts the standard study method to do the research and 
arrangement on the western stakeholder theories, fundamental genius and 
mainly research inclinations. 
Based on this study report, the essential characteristics of 
stakeholders are legitimacy, power and urgency. The stakeholder theory 
could be divided into “norm theory”, “instrumental theory” and “describe 
nature theory”. The stakeholder theory takes “resource reliance” as its 
premise and hypothesis to make it clear that solving the problems of 
organizing and allocating the stakeholder resources is the stakeholder’s 
objective. The two pairs of stakeholder theory modes, including “the soft 
mode and the firmer mode” and “the optimistic mode and the pessimistic 
mode”, provide analysis from different aspects to strengthen the analysis 
significance of the theory. 
 The democratic management of stakeholders is one of the main 
researches on stakeholders which is very popular in western theoretical 
world recently. The theory suggests that stakeholders should participate 
the firm’s organizations, decisions and the processes of control , it takes 
the essence of democratic management of stakeholders as implementing 














deliberation. The concept forming of democratic management on 
stakeholders and the regular definition have been studied integratedly in 
this article, meanwhile, the characteristics of democratic management 
analyzed. The problems on participation and power of influence of 
stakeholders have been studied comparatively in this study report. 
The relationship between the marketing theories and the stakeholder 
theories was considered to be very close; nevertheless the idea of 
“consumer core” in the marketing theories does not suit the stakeholder 
theories. According to the estimation principles of core stakeholder which 
is known as the “entering and quitting principle” ,”corporation managing 
principle” and “outside principle”, consumers are not the “corporations’ 
core stakeholders”. The relationship between “corporation--consumer” is 
“necessary but not adequate”. The consumers are usually in the 
“necessary yet incompatible” condition. 
Within the recent 20 years, Corporate Social Responsibility Audit 
was introduced into the field of corporate management. The corporate 
value methods, behavior modes and social responsibilities are becoming 
crucial symbols for corporate stakeholders to understand and evaluate the 
sociality of the corporate. Accompany with the Corporate Social 
Responsibility Audit, Social Accounting is known as a kind of accounting 
information management system concerning with the relationship 
between corporate and social responsibility, it is also becoming an 
important content of the corporate stakeholder management. Researches 
on “silent social accounting”, “unopened social accounting” and “social 














theory studies. Being a kind of content and system of corporate 
management, social accounting is doing efficient interaction between the 
corporate organization and stakeholders. 
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1．1．1 选题背景  
    
利益相关者概念的提出是 20 世纪 60 年代，它的发展是一个从利益相关者
影响到利益相关者参与的过程，这其中经历了三个阶段。  
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